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Yogurt franchise finds Its
~~eet spot in San Antonio
€Y'\v concept to lhe u.s. He serves aspresidenl

and CEO of the fimi. .

Ultle wonder that San Antonio's medi­
cal real estate market ts stilt booming ­
giyel! the national stats DO the health care'
industry, Accorqing to.3 recent analysis
by Robert Bach, senior vice president and
chief economist fat Santa Ana, CaUl.-based
Grubb &. Ellis Co., employers in the health

",A healthy ~ncept h~ng from South . Care and social assistance seCtors .have
Korea is making inroads'into the Alamo ,ad'ded nearly .half a million jobs (495,700).
City. .. 'since the outset of the economic-dO....."Tlturn

Yogurt franchise Red Mango has signed back in December 2007, ' \
a development agreement with Ramiro Va- TIle b:ends driving this growth, Bach
ladez ill, The local businessman plans to adds: The-aging of the Baby Boomer group
open s~ stores·i~ the greater Siri Antonio and the development of new treatment op-
are~. ,'., . . '. tions for .meaica,J conditions,

StOre No,l issetto open in the first week More good"new-s:: Between December
ofJ~e'atQuarry'VilIage - a residential/. . 2007 and ~March 2009, 01e state o{ TeXas
.retail development in North Central San, .was one of a handful that saw at} increase
Antonio, Come 2010, Ole plan is to get·two In job,s - vt:;;rsus the many states that have

- more- Red Mango stores up and running: lost jobs over this same time pe.nod,
Valadei'says. ' . " : . " '

Valadez says hewaS attracred to the rnsty, ' Quick picks
.health--conscious treat that is the core "of ,:
Red Mango, Plus; the simple·ope·rations •. Family fun: Mega-sports.retailer Bass

• set up makes it an easier concept to roll out Pro Shops,will hold a Bass Pro Shops Faro-
in other parts oithe city. , ily Summer Camp from May 30 to J!1\Y 5.

Yogurt shopS are certainly ·not a new' The-adivities and workshops are free of
concept for San Antonio. CaSe. iIi point is charge and will focus .,On such topics as
Ora'ngeCup ....:.. a chain from the Capital the basics 'olliiking, bird Watching' and ar-
Ely. that is currently o'pen' for business at chery. The camps will run from 3 to 7p.in,
-'-1 he Shops at La Cantera on the Northwest on Tuesdays and WeQoesdays, apd' from
Side. In fact, OrangeC;up w3s recently"hon- noon to 6 p.m. on Saturdays and Sundays.
ored with a_ ~Hot Retailer" ~ward during The local Bass Pro is located at 17907 IH­
the 2.,009 Global -Real Estate Convention 10 West, in lhe Rim shopping center in­
(RECan)' of the International·Couneil ot Northwest San Antonio. ,For mace info, log
Shopping Centen; (lCSC). The award rec- . on: www.basspro.com/camp. '
ognizes concepts that.drive customen; to • Kudos: Travis Kessler,.president and
shopping centen; around the world, 'CEO Of th~ San AntorUo Board of Realtors

Valadez, however, believes that Red (SABOR) Jlas received the William R Ma-
Mango is up for the challenge of g'oing, " gel Award of Excellence, 1be award rec­
againstcompetitors·like OrangeCup. .ognizes Kessler's work as an aSsociation'

"It's a trendy, upscale yogurt shop," Says . executive of a local or state Realtor a'sSo­
Valadez of Red Mango. '"'The concept. is dation, Kessler has been involved"with the
catching on."· .. . organiiation'since 1977 -,when, just'out pi

college, he went to work {or the Te.'{as As-_
Mainstreaming Mango . soCiation of Reahors: After stints With the

'Colorado -and Lafayette boardS. Kessler
"The tfanchi.se agreement with Valadez i.s returned to Texas in 1987 - working with

one o{ several th;:!.t Red Mango has signed the Greater Fort Worth Agsociation ofReal­
as part of its push to build Ole chain's pres- ' tors. He has sen:ed in'his current role \\0;01
ence- throughout the U.S, Development . SABO~~cel997,' . ..,
deals signed in ..the first guarter of 2009 • Kendall House: Earlier this week,

.an~ poised tQ result in so.me 128 new Red Morningside Ministries, the city of Boerne
Mango stores over the next several years< 'and. the Boerne Chamber of Commerce

"nlis has been an incr,e<Hble quarter for celebrated the opening of :the Kendall
Red Mango, and we're just getting start- House W'ellness and Rehabilitation Center:
cd,n says James Franks, vice president of It includes 40 beds and a mlx,o(private and
franchising for Red Mango. 'The explosive semi-private suites, private· showers and
growtll ofour brand will help us double our various amenities {or seniors: .'.

_network in 2009 and set the stage to enter The Kendall House is·one of several fadli­
a series of ne~.statesin rapid succeSsion.~. ties that make up the Menger Springs (am-

To that end, Red Mango has moved its na- ~ pu's of Morningside Millistries, The eni.ifl~

tiolla1hea,dquar'tersfromSherinanOaks,Ca- development. is located on some 3'4 acres
lif., to Dallas - a market that has embraced of land in Boerne, which is just northwest
the concept and offers the yOgurt c;:.hain sig- of &10 Antonio. Menger Springs is aile of
nificanllogistical advantages. according to a three eld~rlycare communities owned and
recent article by the Dallas Business Jour- operated by Morningside Ministries in the
nal, a Business Journal sister publiCation. Sail Allt~'1i2Nea: .
Dallas is also home to ,private equity 'flIm
.GIC Partners, which made a $12 million in-;
vestment in R~ Mango last August
, Red Mango was founded in 2002 in South

K01"ea, In Julv 2007, Dan Kim bi'ought the'
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